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About this workbook

Identifying your target audience is essential in attracting and
serving the right people for your program. This workbook will
focus on discovering your target audience and soulmate client,
conducting market research and preparing to develop your
signature program. 



God's Word In Your Biz
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God's word in your business is an opportunity for you to receive confirmation from
the Bible that God wants you to be prosperous, happy, and a blessing to others. This
lesson will help you operate God's business by HIS standards. 

Each module will have a "God's Word in My Business worksheet."
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You will search for a scripture from the Bible to
support a specific topic. You may find the

scripture via an internet search, a physical Bible or
a Christian Bible app. The important part is that
you ponder the scripture to understand better

what it means for your business.

Write the scripture in the Bible verse section of the
worksheet. You will want to save the scripture for

future reference.

Consider any negative or positive feelings you may
have experienced in pondering the scripture. As

God's children, he understands our feelings about
his instructions. He wants us to go to him with

questions instead of allowing the negative feelings
to fester and be available for Satan's attack.

Journal additional thoughts in the "Notes" section.

Share your scripture and thoughts in the "Prep
Schooler's Community." Support other prep

schoolers' thoughts as well.



N O T E S N E G A T I V E  F E E L I N G S

P O S I T I V E  A F F I R M A T I O N

God's Word In My
Business

Bible Verse

Find a bible verse in the Bible where wealth and success are supported.
Complete the below worksheet.
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Target Audience 
vs

Soulmate Client

Female
25-35 years of age
Single
No children
College degree
$75K - $100K/ year salary
She wants to get married

Female
Single and dating
30 years old
no children, but wants them
BS in Rocket Science
$85K/ year salary
She wants to marry a male Rocket Scientist who earns a $250K year salary. 

A target audience is a group of people within a ten-year age range that share similar
demographics, economics, other personal details, and pain points. 

Sample Target Audience

Your soulmate client is the member of your target audience you speak to in your marketing. As
an individual, she will have individual statistics, not a group. 

Sample Soulmate Client

You will use yourself as the model for your soulmate client. You will uncover who you were
before the transformation. Who were you before you decided that enough was enough? "I'm
tired of living this way; I'm ready to change." And then you're going to take note of your
demographics. 

Take note of your demographics, economics, and all the details associated with who you were in
that space. You are where your soulmate client wants to be, making you perfect to offer them a
solution. 

Go to the following lesson, complete the Soulmate Client Assignment, and submit it before the
next weekly session. 
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Research answers to the below prompt. These questions will help you learn important
details about your soulmate client, so you may start to have a conversation with her now.
Do not wait for perfection before you communicate with her. Instead, speak with her now.
Let her get to know you, so that when you are ready to offer your services and products,
she knows, loves, and trusts you.

00

Soulmate client
persona

Basic Demographics
Give her life by naming her, assigning her sex and sexual orientation, ethnic background,
age, marital status, income, parental status, and more basic demographics.

Name

Gender Sexual Orientation

Age Martial Status

# of Children Household Income

Education/Certifications, etc.

Location

Physical & Mental Health Issues

Social Interests
One's social life can give you great insight into their belief systems and where they are in
their life. Get as detailed as you can.

Memberships

Maternal/Faternal Orders

Professional Clubs

Religous Affiliation

Political Affiliation

Other
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Soulmate client
persona Cont.

Social Media
Where will you find your soulmate client? What social media groups do they belong to?
What pages do they like and share?

Platforms Facebook LinkedIn Twitter TickTock Other

Groups

Pages

Hashtags

School(s)

Language(s)

Career Senority

Years in current position

Industry

Job Title

Company Type

Years of experience

Decision Making
Understanding the decision-making process of your soulmate client will give you a great
advantage. Now you can speak to what motivates them and pinpoint why your services
would be necessary. Remember, not everyone is motivated by money,. 

How are decisions about spending made?
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Soulmate client
persona Cont.

How are decisions about spending made?

Who is the final authority of the money in the household?

Is the client wealth concious and understands the value of an investment?

Why is now the best time for her to develop her transformation?
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Market Research

We are prepared to conduct market research since we know our client and target audience. The
type of market research we will perform does not include data-driven through government
databases like the Department of Labor or Small Business Administration. Instead, we will be
going directly to our target audience and asking them what they need, want, and how they want
it delivered.

First, go to where your target audience hangout. Focus on social media platforms and groups
and in-person events. Remember, your family, friends, and long-time acquaintances are NOT
your target audience. Interviewing them will not count.

Second, post and share a request for market research candidates to help you in your research.
As a sign of gratitude, you will offer the research subject 15 minutes of coaching after the Q&A
is complete.

Third, video or audio record each interview. You'll want to go over the answers later when you
develop content. Please remember the 3-5 topics and desires that continue to surface from each
interview. Your target audience will have common desires. Those ideas will be the focus of your
content.

Ask open-ended empowering questions. You want your interviewee to share their deepest fears,
most significant challenges, goals, desired solutions, and preferred delivery.

Find the "Market Research Request Script" for a social media post sample and market research
question framework.
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Market Research
Request Script

Shared by Jay Fairbrother and modified by Rolande Sumner

LinkedIn Messenger Script

“I'm doing market research for {target audience} who might want to {what you help your
target audience with} in the next 6 months. If you've considered {what you help your target
audience with}, would you be willing to jump on a quick call so I can get your perspective?

No sales pitch, just gathering data for a program I'm launching.

Would you be willing to jump on a 10-15 minute call to answer a few questions?

Would appreciate any help... thanks.”

Optional: include calendar link after asking for 10-15 mins.
Optional Personalize opening: Hi ___, it looks like you do ___, wonder if you could help me.

Social Media Post

“Super excited! I’m planning to create an online course about {what you help your target
audience with} for {target audience}.

I’m looking for some people who are willing to do a quick 15 min market research phone call
with me.

I’m looking for:

• People who have {problem(s)} and want to achieve {result(s)}.
• People who work with people who have {problem(s)} like: {examples who you would like to
work with, ie. life coaches, consultants, etc.}

Please comment below or PM me if you know anyone who can potentially help.”
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